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AFTRA Wins Important Award
Protecting Personal Services Contracts
Arbitrator Refuses to Allow Company to Negotiate
Standards Lower than the AFTRA Contract

any AFTRA talent working at
television and radio stations are
covered not only by the AFTRA

union contract, but also by individual
Personal Services Contracts that they
have negotiated with the assistance of
an agent, a private attorney or by them-
selves. The AFTRA contract sets the
minimum for wages, benefits and other
terms of employment for talent at a sta-
tion. Companies may negotiate with
individual talent for wages and benefits
in excess of the AFTRA minimums, but
Companies are not permitted to go
below the “floor” set by the AFTRA con-
tract. This precedent is well established
and has been reinforced by a decision of
the U.S. Supreme Court 
(J.I. Case Co. v. N.L.R.B.).

Despite the clear rules, every so
often companies overstep the bounds. In
the summer of 2003, AFTRA took issue
with a number of terms included in the
standard “boilerplate” PSC language

used by Sinclair Broadcasting for talent
at our AFTRA station in Portland,
WGME-TV. The Company included nine
different provisions in PSCs for WGME
talent that fell below the standards pro-
vided by the AFTRA union contract.
After discussions with the Company
failed to rectify the problem, AFTRA sent
the case to arbitration.

A number of members attended the
hearing before Arbitrator Lawrence
Holden, Jr. in Portland on September
13, 2004. Arbitrator Holden issued his
award in early January and found in
favor of AFTRA on all issues. The award
not only enforces the standards explicit-
ly provided in the AFTRA contract (the
minimum percentage wage increase, for
example), it also makes clear that the
Company may not insert its own stan-
dards where the contract is silent. 

The Arbitrator ordered the Company
to strike the offending provisions from
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ig relief. That’s what we all felt when official word
finally came this fall that SAG would continue to
fund its 50+ year operation in Boston, ensuring the
survival of our joint AFTRA/SAG office for at least

another three years. 
Originally slated to be one of the SAG offices to be down-

sized and separated from AFTRA, Boston is now one of the
five remaining fully staffed joint AFTRA/SAG offices in the



SAG Board Names Greg Hessinger 
as New National Executive Director/CEO

he Board of Directors of Screen Actors Guild named Greg Hessinger as SAG’s new

National Executive Director and Chief Executive Officer on March 5, 2005.

Hessinger, who has served as National Executive Director of the AFTRA for the past

four years, will formally assume the new role on May 2. He replaces Bob Pisano, who has

served in the role since September 2001.

SAG President Melissa Gilbert said: “There is no person more ready to take over the

reins of SAG’s executive leadership than Greg Hessinger. Greg is a passionate advocate for

actors, one of the most creative minds in our industry and a seasoned, skilled executive

and negotiator. He knows our Guild intimately and will inherit an incredibly talented, pro-

fessional and diverse senior management team. We are extremely fortunate that he was

available to us at this moment in time.”

Hessinger said: “I want to thank the SAG Board for giving me this opportunity. If SAG is

to successfully confront the challenges before it, the Guild must create an internal culture

where the values of unity and consensus are adopted as pillars in the foundation of this

great, tradition-rich institution. I look forward to working with the Board, the members

and the extraordinary staff to accomplish just that.”

Hessinger, 39, served as National Executive Director of AFTRA since June 1, 2000, after

joining the union in 1998. Prior to that, he spent four years at CBS and Westinghouse

Broadcasting Company, where he negotiated collective bargaining agreements with several

different entertainment unions, including AFTRA.
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T

ith the announcement that AFTRA's
National Executive Director Greg

Hessinger will be departing to take on 
a new role with SAG, AFTRA enters a
period of transition. Greg will leave
AFTRA effective April 21, 2005, with
AFTRA’s good wishes as he assumes his
new position with SAG. Greg's under-
standing of AFTRA, and his commitment
to its core values of democratic leader-
ship, staff-member partnership and
hands-on local representation will serve
to facilitate and strengthen the continued
collaboration of AFTRA and SAG on
behalf of performers.

In a memo to AFTRA Staff and
Boards, Greg has reflected on his years
at AFTRA:  

“AFTRA has taught me lessons about
unity, consensus building, perseverance,
and caring.  In short, you have taught me
how a union should behave.  I am grate-
ful for that and will carry those lessons
with me into my new position.  With
AFTRA’s restructuring just underway, I
leave with the regret that comes with
unfinished business. I continue to feel
strongly that AFTRA must change dramati-
cally if it hopes to survive and I urge the
elected leaders to continue the restructur-
ing and strategic planning process. I am
supremely confident that the capable and
committed leadership team at AFTRA that
remains will be able to continue this
important work without missing a beat.

The reason that I have chosen this
path is simple. I believe that the position
at SAG will give me the opportunity to
effect more meaningful long-term change
for performers than I could achieve by
staying at AFTRA. That sounds like a

demeaning statement toward AFTRA—
it is not.  AFTRA can rightfully take pride
in having a diversity of jurisdiction and
membership that is unmatched in the
entertainment business.  Given the con-
centration of work for performers under
the Guild’s jurisdiction, however, it is
clear that a strong and unified Screen
Actors Guild is an indispensable ingredi-
ent in the formula for building true power
among performers in the media indus-
tries.  It is no secret that SAG has not
been unified in recent years—I hope to
help change that for the benefit of all 
performers.

I continue to believe that if performers
and broadcasters are to survive in a
world that is increasingly hostile to labor,
we must find a way to eliminate the
harmful jurisdictional conflict and shame-
ful waste that are inherent in the current
structure. I plan to devote myself to that
task.  But make no mistake.  In order to
reach that consensus, there will need to
be changes.  We will need to address
many of the objections to the previous
plan. Whatever form the final plan takes,
I believe that any structural alliance
between actors, recording artists and
broadcasters that eliminates jurisdictional
conflict and operational waste is better
than the status quo.  

I look forward to continuing to work
with you in my new capacity.  Thank you
for giving me the opportunity to serve
such a rich institution.  I have no doubt
that AFTRA, with its remarkable members
and staff, will continue to ascend to even
greater heights. I wish you the best.”

HESSINGER TO LEAVE AFTRA APRIL 21ST

AFTRA National 
Board Election
Our National Board seat is up for 
re-election. Any member interested 
in serving on the AFTRA National
Board may run for office, provided
they are a member in good stand-
ing of the Boston Local. If you are
interested in running, you must file a
petition with the Local Executive
Director, Dona Sommers, supported
by twenty signatures of Local AFTRA
members, also in good standing.
Petitions must be filed with the
Boston Local office no later than
May 1, 2005. Please call the office
for a blank petition. The election of
the new National Board member
will be completed prior to conven-
tion in August 2005.

AFTRA
Convention 
Delegate
Election

F IRST  NOT ICE

The 60th Convention of the 
American Federation of
Television and Radio Artists

August 2005 • Los Angeles

AFTRA’s Articles of Agreement and
Constitution provide that each Local
shall be entitled to one Convention
delegate for every fifty members in
good standing. 

If you are interested in being consid-
ered as a Convention delegate,
please forward your statement of
interest to Dona Sommers, Executive
Director, AFTRA, 535 Boylston Street,
Boston, MA 02116 no later than
May 1, 2005.

You may also choose to run by 
petition. Petitions must be signed
by ten Boston Local AFTRA members
in good standing. Please contact
Dona Sommers for a blank petition. 

W

In Memoriam

�
Ruth Fitzgerald

Long-time AFTRA and SAG member

David Brudnoy
Long-time AFTRA member
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Embracing Indie Filmmakers

MICK HOEGEN

Hollywood is not knocking on
most of our doors.  However, if we
develop a strong filmmaking com-
munity, we believe that we can
make New England a more desir-

able location when studio films do come calling.
Fran Richmond, Andrea Lyman, and I, as the

Indie Film Outreach Committee, will reach out to
independent filmmakers to educate them about
SAG contracts so they will be more willing and
able to work with local union actors.  

Our primary goal will be to educate as many
filmmakers as possible regarding the relative ease
of becoming signatory producers—usually
requiring more time than effort. Initially our
focus will be currently enrolled and recently grad-
uated filmmakers from the many area film
schools that draw filmmakers to our region from
around the world. Our efforts will then extend to
established working local independent producers,
and, in time, progress to producers at all budget
levels. Many of these working filmmakers have lit-
tle interest in traveling to LA, NY, or elsewhere,
but want to build a successful career right here—
and as they prosper, so will we.  

We want to show lower budget filmmakers
how they, too, can use union actors; thereby
enabling us to grow together as they progress into
higher budget productions. By developing  rela-
tionships with our own local directors and pro-
ducers, we will be working to ensure a strong,
steady, and continuing AFTRA/SAG presence in
the New England area. 

Independent films, especially lower budget
productions by newer filmmakers, may not offer
much, if any, pay but they do offer important
opportunities to polish our skills, pick up credits
and get noticed. They’re also a good way to intro-
duce a new generation of filmmakers to our
unions. Although it will not happen overnight,
there is no reason why New England, with the

international city of Boston as the hub, cannot be
an important filmmaking region.

As our plans progress, we’ll let you know how
you, as members, can help to advance our organ-
izing efforts. 

Reaching Out to Producers to
Organize New Work 

PAUL HORN

It’s not just independent film pro-
ducers, of course, who deserve our
attention. If we want to improve
our employment opportunities, we
also need to look at how effectively

we’re attracting and keeping all kinds of produc-
tion under union contracts: radio and TV com-
mercials, non-broadcast programs and television
programs as well as feature and independent
films. 

It’s no secret that the non-union labor pool
has made in-roads into these realms. So we face
some challenges in strengthening ties with exist-
ing signatories and reaching out to non-signatory
producers to bring their projects under the union
fold. This is a multi-faceted effort. First, it
requires that as performers we excel at our craft,
but it also means taking a look at the way we com-
municate with producers. Do we offer a “cus-
tomer-friendly” approach? What kinds of out-
reach should we be doing to “win friends and
influence people?”

Ellen Colton, Michele Proude and I, as the
Producer Outreach Committee, will be taking a
look at all these questions as we try to develop a
more aggressive, well-coordinated outreach and
organizing strategy. This will involve conversa-
tions with existing signatories, paymasters, and a
sample of non-signatory producers, review of
existing informational material and a survey of
what other Branches and Locals may be doing to
improve their producer relations.

2005Looking Ahead

athering for the Annual Meeting at the Westin Copley Hotel in November,

members expressed broad support for a new set of initiatives proposed by a

Joint Organizing Committee of the Local AFTRA Board and SAG Branch

Council. Check out these new and expanded initiatives:

G

Greater Web Presence 

TED GARLAND 

With the “Digital Age” has come an
increased demand, by members,
casting directors, agents and pro-
ducers, for online communication,
services and casting capabilities. As

a result, the internet has become a vital union tool. 
We hope you’re taking advantage of the SAG

and AFTRA national websites (www.sag.org and
www.aftra.com) where you can read about union
issues, track residual payments, find an agent,
learn about casting opportunities and have many
of your contract questions answered. SAG mem-
bers can now pay dues online with AFTRA soon to
offer the same service. Boston and National
AFTRA & SAG e-Newsletters are chock-full of use-
ful industry info, audition notices and union
news. (Send your email address to
boston@aftra.com if you are not receiving these
emails.) As members, if we aren’t online, we
should be. You can get free email through Yahoo
or Hotmail, for example, and computer access to
surf the web is available at most public libraries.
Don’t be left behind! 

As the New Technology Committee, Karen
Woodward Massey and I are looking at ways to
expand local member services through the inter-
net. As a joint AFTRA/SAG office, we’ll be seeking
opportunities to showcase the strength of our
combined local union talent pool online while
offering all our members greater exposure to
casting directors and producers around the
world 24/7.

What can you do to be ready for this? Get
online! And be sure the unions have your accurate
contact information, including your email
address. Stay tuned for updates. 

Moving into the Digital Age 
with Online Casting and 

SAG’s Online Casting Database 

KAREN WOODWARD MASSEY 

As part of a national focus group, I
am one of several members provid-
ing input SAG begins the process of
designing a National Online

Casting Database that will be available for all SAG
members. SAG has retained ARC Worldwide to
design the new database. ARC is responsible for
the great new look of the SAG24/7 website at
www.sag.org. SAG members will be able to direct-
ly provide their own information, uploading their
headshot, resume and demos onto the new data-
base, which will be accessible to agents and cast-
ing directors all over the country. The goal is to
implement Online Casting by the end of 2005. In
the meantime—get savvy online so you’ll be ready
to take advantage of this fabulous potential tool.

Updating the AFTRA/SAG
Conservatory 

ANDREA LYMAN

Casting Directors consistently say
that Union actors need to market
themselves more professionally and
constantly work on their craft.
With that in mind, Marianne Ryan,

Karen Woodward Massey and I, as the new
Conservatory Committee, have been hard at work
on plans for a new and updated Conservatory
Program.

We believe that the Conservatory should be a
place for Union actors to meet, network, learn and
be inspired.  It’s time for us to take charge of our
careers and help to strengthen our already vibrant
acting community. Our goal is to create an excit-

Continued on page 5

AFTRA/SAG member Trey Burvant at the microphone at November’s annual meeting.
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AFTRA and SAG members voted 76.5% to
23.5% in favor of a new, three-year contract cov-
ering theatrical and television production. The
new pact goes into effect July 1, 2005 and will
remain in force until June 30, 2008. SAG,
AFTRA and the Alliance of Motion Picture and
Television Producers (AMPTP) reached tentative
agreement in January on the deal, which pro-
vides over $200 million in wages, benefits, new
jobs and other improvements for working per-
formers. 

SAG President Melissa Gilbert said, "The negoti-
ating committee of working members felt this was
a good deal for actors, the joint national board
agreed, and I'm pleased and gratified to see that
so many members from each division across our

Guild thought so too. Many dedicated people
worked hard to achieve an outcome that serves
working actors, and this contract does that."

AFTRA President John Connolly stated, "This con-
tract represents a victory for solidarity, strategy
and good sense. The majority of the negotiating
committee kept their eyes on the real prize,
which was to keep actors working and keep
cameras rolling. The members then concurred
with their votes. Make no mistake, this is a victo-
ry for working performers who understand their
industry and understand this contract."

For further information on the new contract,
please visit www.aftra.com or www.sag.org

4 |  AFTRA/SAG NEW ENGLANDER Apr i l  2005

“Hot Shots” 
Rock IMAGINE
Party
IMAGINE magazine’s annual “Hot

Shots” New Year’s Celebration and

Networking party took place on

Tuesday January 11th, at the

International Restaurant and Pub.

Carol Patton, IMAGINE’s Publisher,

kicked off the event that attracted well

over 100 industry “hot shots”. Quite a

few AFTRA/SAG members attended...

Maribel Collazo, Michele Proude, 

Fran Richmond, Mick Hoegen, and

Duncan Putney to name a few.

IMAGINE magazine can be found

online at www.immaginenews.com.

Check it out! And look for an

AFTRA/SAG column in the next issue.

AFTRA Members Ratify Network Code 
with a 96% “YES” Vote

In late December 2004, AFTRA members voted overwhelmingly to approve the new National Code 
of Fair Practice for Network Television Broadcasting (a.k.a. “The Net Code”). 

The Net Code covers performers on daytime dramatic serials, late night entertainment programs,
sports, game, talk and award shows, syndicated programs and other AFTRA TV shows with the 
exception of prime time dramatic programs (see article below on Prime Time/Theatrical Agreement). 

Consistent with deals achieved by other Industry unions, the newly ratified agreement includes 
significant increases in employer contributions to the AFTRA Health and Retirement Funds. The 
combination of higher employer contribution rates, increased earnings caps and the reallocation of
supplemental pension contributions is expected to yield a 25% increase in dollars flowing into the
AFTRA H&R Funds during the life of the agreement. Providing additional resources to the benefit
funds was the union’s number one priority at the table. In addition, the agreement contains:

• Increases in program fees across the board;

• Expansion of coverage for Stunt Coordinators and Choreographers; and

• Additional protections for serial performers at the end of their contract cycles.

The three-year pact will remain in full force until November 15, 2007. AFTRA and industry negotiators
reached agreement after three weeks of bargaining in New York.

F R E E L A N C E  C O N T R A C T S

Tips & Tools
for Commercials

In an effort to educate our members about
commercials contracts provisions, we’d
like to introduce our “Tips & Tools” column.
You may have noticed this new section in
our “It’s A Blast” e-newsletter too. We’re
hoping these helpful tips will assist you
with questions that you may frequently
encounter on a commercial set or record-
ing session, or when you’re receiving all
those great use fees! Remember—these
tips only apply to the Commercials con-
tracts. And as always, please feel free to
call Marie at the office with any contract
questions.

Late Payments
Checks for session fees must be post-
marked within 12 business days from the
date of employment for both principal and
extra performers. Use fees are due, in
most cases, within 15 business days from
the date of first use. In the event that timely
payment is not made, late payment dam-
ages are due as follows: $3.00 per busi-
ness day for TV commercial principal per-
formers, $2.50 per business day for TV
commercial extra performers and $2.50
per business day for radio commercial per-
formers. When a producer does not pay
on time, your check generally does not
include late payment damages unless
we’ve received it in our office first and
have filed a claim (which we’ll note on
your check when it’s sent to you). If your
payment is made late, and late payment
damages have not been included, please
contact the AFTRA/SAG to file a claim.

C

Tax Incentive 
Initiatives To Encourage

Local Production 
Gain Momentum

f you’ve been reading any of the articles
in the press lately you know that State
Tax Incentives to encourage local film

and media production is a hot topic.  We’re
happy to report that there is good news on run-
away production legislation – on both the local
and national level. 

On the National level, SAG and AFTRA have
been successful in their efforts to include a tax
incentive provision in the American Jobs
Creation Act that President Bush signed into law
last October. The tax break is triggered only
when 75% of services are performed in the
United States and it is expected that this ground
breaking legislation will result in an increase in
the number of productions shot domestically. 

On the State level, we have seen that local
legislatures, state by state across the country,
have also begun to realize the economic advan-
tages of enacting tax incentive packages and per-
haps more importantly the economic disadvan-
tages of not having tax incentives in place.
Although New England has not been in the fore-

front on this issue, that is changing. Industry ini-
tiatives are underway now to try to gain support
for tax incentives in three New England states. 

Legislators in Rhode Island, along with RI
Film Office Director Steven Feinberg, recently
unveiled legislation that would provide signifi-
cant tax breaks to filmmakers. This news comes
as several projects, including 11 episodes of the
Showtime series Brotherhood, are scouting 
locations and scheduling production in and
around Providence. In Massachusetts, Governor
Romney’s office, as well as the Senate President
and House Speaker are all looking favorably at a
tax incentive package. Representative Thomas
O’Brien has filed legislation with the support of
Film Office Director Mark Drago from the
Massachusetts Sports and Entertainment
Commission and many other industry leaders.
Vermont is also moving forward with a tax incen-
tive package. The next several months will be
critical for our efforts in all these states, and we
will need your support - to write letters, send e-
mails, and make calls to make our case. 

AFTRA and SAG has, and will continue to
take an active part in these efforts. We will bring
you news and updates as they occur. We are com-
mitted to continue, and indeed expand, our
efforts to represent the interests of our members
in this critical arena. 

I

Prime Time/Theatrical Agreement Overwhelmingly
Passed by AFTRA and SAG Members
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At WGBH, The American Experience hired
members for several installments of the 2004
season, including the documentary John and
Abigail Adams.  This in addition to the steady
stream of production from Nova, Frontline, DVS
and more. All from our flagship PBS station. 

Members worked as principals and extras in
film projects like Fever Pitch, The Legend of
Lucy Keyes, Long Distance, Turntable and
another twenty-five films produced under the
Student, Experimental and Limited Exhibition
Film Agreements.  

Locally produced TV commercials for
Dunkin’ Donuts, McDonalds, Visa, Walgreens
and many others brought union jobs to other
members. Even the Mass State Lottery commer-
cials were shot in state after AFTRA/SAG advoca-
cy efforts with State Treasurer Cahill and ad
agency Hill Holliday were successful.  

With 2004 came the formation of our local
organizing committee, a joint effort spearheaded
by SAG Council and AFTRA Board members to
bring new work to our area as well as breathe

new life into some of our existing member 
programs. You can read more about these efforts
in 2005–Looking Ahead in this newsletter. Our
work to expand job opportunities for our 
members has been enhanced by renewed efforts
to promote film production by the New England
states—particularly Massachusetts and Rhode
Island. The Massachusetts Sports and
Entertainment Commission and the Rhode
Island Film and Television Office have each
worked to introduce tax-incentive legislation to
lure production here, and AFTRA/SAG has been
working to help ensure their passage.  

2004 was also a busy and productive year for
local AFTRA broadcasters. Negotiations wrapped
up at WCVB-TV channel 5 and WHDH-TV chan-
nel 7, while eight other station contracts will
continue to be negotiated in 2005 (see Broadcast
Bulletin on page 6). 

Claims were pursued under a number of
broadcast contracts, resulting in back pay and
better working conditions for members.
Highlights include:

2004Looking Back

Continued from front cover

2005Looking Ahead

• Payments to members totaling $125,000 in
recovered salaries, fees and severance;

• Establishing jurisdiction over promo
announcer work at WVIT-TV;

• Addition of up to $2 million in accidental
death and disability coverage at Viacom
Stations;

• Elimination of Viacom clause requiring 
members to pay back severance if rehired by
another Viacom entity.

At WGME-TV in Maine, AFTRA challenged the
inclusion of provisions in personal services 
contracts that undercut the AFTRA contract 
(see article on front cover). And our toughest
battle in recent local broadcast history continued
through 2004 at WFSB-TV, where broadcast
members continued to hold strong and support
their union, despite the extremely difficult work-
ing conditions (see article on page 7). 

Your Local Board, Branch Council and
Organizing Committee are setting ambitious
agendas that we hope will bring more work,
higher pay and better working conditions to
more members in 2005.  Let’s continue our
strong tradition of showing production compa-
nies and stations the strength of our New
England union membership.

ing and educational Conservatory program for all
members—novices to pros.

Here are just a few of the programs
we’re working on:

• Using Technology to Market Yourself: Making
Your Own Web Page, Email Basics, etc.

• Effective Auditioning: Improving Your Look
and Sound

• Communication Tools: The Value of
Postcards, Letters and Flyers

• First Impressions: Headshots and Resumes

• Conversations: Q&A Sessions with Nationally
Recognized Actors 

• Casting Access: Opening the Doors to
Principal Casting—Inside and Outside New
England 

We look forward to your ideas and your participa-
tion in the Conservatory Program.  Check your
email and the local hotline for details about
upcoming workshops. 

Advocating for More 
Film and TV Production

STEVE AUGER 

The timing couldn’t be better for
the formation of our  Legislative
Advocacy Committee. Michele
Proude, Paul Horn, Joe Stapleton,
Robert Gilke and I are beginning

the research stage for this important committee.
We must be knowledgeable about the complex
issues facing us in the legislative arena to be able
to ensure that the interests of our members are
represented and advanced. Our focus is legislation
in any and all of the New England states that will
support and expand work opportunities for our
members. 

The next several months will be critical as we
work to develop and see passage of effective tax
incentive legislation. As this newsletter goes to
press, our Executive Director Dona Sommers is
working closely with several allies in the film

Continued from page 3

For all these initiatives, we will need
member support and involvement.
Remember that your Board and
Council Members are all volunteering
their time and labor. You can help in
a variety of ways, so let us know
what interests you. Contact the office
(617 262 8001, or boston@aftra.com)
or one of the Committee Chairs.

industry and key legislators on promising new
legislation that would offer tax incentives for film
production in Massachusetts and Rhode Island
(see separate article on page 4 for legislation
details). 

We will need your support. We will call on
members to act in their own self-interest - to
write letters, send emails, make calls, and maybe
even “walk the halls” to make our case for this leg-
islation. We hope we can count on all of you to
help in what could prove to be the single most
effective tool to bring more production to our
region. If you haven’t given us your email address
already, please make sure you do so we can keep
you informed. We have to be prepared to act
quickly to make our voices heard and an email
campaign will be essential to our success.

Maureen Keiller with Bobby Farrelly (left) and Peter Farrelly on the set at Fenway Park
for Fever Pitch. (20th Century Fox)

Actor/Director Michael Allosso and Actor Rob O'Dwyer as American Senators 
in 1789.
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B R O A D C A S T  B U L L E T I N

ENTERCOM: WEEI, WQSX,
WRKO
The Local is investigating the ter-
mination of the union steward at
WQSX. AFTRA is questioning the
justification for the termination
and the outsourcing of bargaining
unit work.

HEARST-ARGYLE: WCVB
It seems like we just finished
negotiations for our last contract,
but we are about to start the
process all over again for a new
contract. The current contract
expires May 1st and both sides
hope to negotiate a new agree-
ment in April. As we go to press,
we are scheduling a membership
meeting to discuss our goals in
the upcoming negotiations.
Clearly one important issue will
be bringing the Company’s contri-
bution rate for AFTRA Health and
Retirement up to national stan-
dards.

LIN: WTNH
VP for Television Paul Karpowicz
left LIN and moved over to
Meredith Broadcasting as their
new president of the Broadcasting
Group, replacing Kevin O’Brien.
Mr. Karpowicz participated in our
last contract negotiations and was
widely viewed as professional
and reasonable. 

MEREDITH: WFSB
See accompanying story on page 7.

NBC-UNIVERSAL: WVIT
As we go to press, the Networks
were due to respond to AFTRA’s
latest proposal on carrying cam-
eras. Members at WVIT and other
O&O’s with contracts that expired
long ago anxiously await the
response. The Local filed a griev-
ance over the station’s failure to
follow the terms of the contract for
holiday compensation. Also, the
Local assisted a member with a
discipline issue.

RADIO ONE: WILD
Members voted to approve the
latest proposal from the Company
to settle their contract. The new
contract increases the full-time
starting wage rate by 45% and
provides minimum annual wage
increases for all employees of
10% over the life of the three-year
contract. The settlement also
increases the Employer contribu-
tion rate for AFTRA H&R to
12.6%; gives AFTRA members
access to the company 401(k)
plan and short and long term dis-
ability plans on the same basis as
non-union employees; and pro-
vides signing bonuses of $800
for full time employees and $400
for part time employees. 

SINCLAIR: WGME
After only a couple of bargaining
sessions for a new contract, it is
clear that these will be difficult
negotiations. The Company has a
laundry list of proposals on the
table, including the elimination of
the following provisions from the
contract: minimum terms and con-
ditions; union security and dues
checkoff; successorship; union
jurisdiction protections; restrictions
on non-AFTRAns gathering sound;
and rest between workday protec-
tions, as well as many other cut-
backs. The AFTRA negotiating
team also presented an ambitious
set of proposals. The AFTRA pro-
posal would eliminate the follow-
ing provisions from the contract:
management rights; prohibition
on picketing and boycotts; unpaid
lunch break; and right of the
Company to terminate anchors
without just cause. It appears con-
tract negotiation process will be a
protracted one as we work
through the many difficult issues
on the table.

SUNBEAM: WHDH
As we go to press, the station has
informed members in the Weather
department that they will be
required to perform additional
cut-ins to air on Weather Plus, a
new digital channel for cable. Of
course, the station asserts that no
additional compensation will be
paid for the additional work.
AFTRA has requested to meet 
and discuss the issue with station
management.

VIACOM/CBS/INFINITY:
WBMX, WBZ, WODS,
WTIC 
See story below on negotiation of
two WBZ contracts.

AFTRA challenged the language
in a general release of claims
provided to a member at WODS-
FM. The language would require
a member to repay severance to
the company if he or she is
rehired by any Viacom entity dur-
ing their severance period. Last
year Viacom signed an agree-
ment indicating they would not
include the offending language in
any future releases for members
at AFTRA stations in New
England. The general release pro-
vided to the WODS member vio-
lates that agreement and will be
changed.

The Local was able to assist a
member at WTIC by enforcement
of the minimum standards in the
AFTRA contract, boosting the
member’s proposed salary.

WESTWOOD ONE
At the request of SmartRoutes
steward John Herring, the Local
office created a pamphlet for
prospective employees and new
hires at Westwood One. The
pamphlet is a short introduction to
AFTRA, outlining the basic bene-
fits of membership and inviting
new members to contact the
AFTRA office for further 
information. 

Station Updates

egotiations for new con-
tracts covering the on-air
talent at WBZ-AM/TV and

the TV Writers, Editors and
Producers came to a dramatic con-
clusion in mid-March as Viacom
members voted to ratify the
Company’s modified final offer just
days prior to a scheduled informa-
tional picket. The long negotiation
process culminated in a level of
member activism not seen in many
years at the station which prompt-
ed the Company to improve its
final offer to an acceptable level.
Local Broadcast Director Tom
Higgins credited the AFTRA negoti-
ating committee with inspiring the
membership to action: “Dan Rea,
Jay McQuaide and Jim Mitchell for
the on-air side and Rob Gati for
the TV Writers worked very hard
throughout ten months of negotia-
tions. Their countless individual
conversations kept members con-
nected with the process and

inspired them to the point where
they were ready to kick off a 
full-scale campaign to get a fair
contract.”

The contracts expired in May
2004 and members worked under
an extension agreement as negoti-
ations dragged on through the
summer and fall. Things heated up
in December when the Company
put a final offer on the table.
Clearly, it would take significant
member action to move the
Company from its final offer. In
mid-December, members voted by
secret ballot on the Company’s
final offer and overwhelmingly
rejected it. 

After costing out the difference
between the settlement positions of
AFTRA and Viacom, it was clear
that the additional dollars it would
take for the Company to settle
were relatively small. Armed with
the data, negotiating team mem-
bers began what appeared to be a

productive dialogue with local
management. However, hopes
were dashed as the corporate
office in New York spurned
AFTRA’s compromise proposal. 

Disappointed and angry at
Viacom’s intransigence, WBZ mem-
bers made plans for an informa-
tional picket. Over sixty members
in the two bargaining units immedi-
ately signed up to man the picket
lines. Members of the WBZ radio
bargaining unit were ready to
assist in the campaign even though
their contract was not in negotia-
tion. In addition, unionized photog-
raphers at the station expressed
their support. The Local office
mobilized for the contract cam-
paign, ordering picket signs and
reaching out to other AFTRA/SAG
New England members and other
labor unions. 

A final negotiation session was
scheduled prior to the picket, and
Company negotiators were
shocked to walk into a standing-
room-only conference room packed
with AFTRA members. Thirty mem-
bers listened as the Viacom nego-
tiator told them that the Company

had offered too much in these
negotiations. Unconvinced, mem-
bers continued to prepare for the
picket. 

Prompted by AFTRA National
Executive Director Greg Hessinger,
Viacom modified its final offer in
the eleventh hour. Members voted
to accept the modified offer, which
will provide at least three percent
raises each year for all current
employees paid at scale. Part-time
and casual on-air staff will receive
a portion of the weekly guaranteed
fee for the first time in almost forty
years. That alone will boost their
annual salaries by up to two thou-
sand dollars. Overscale members
will benefit from a thirty percent
increase in the severance cap. The
AFTRA Health and Retirement
Funds contribution rate and annual
earnings cap will be significantly
increased in the on-air contract.
Perhaps the biggest gain for the
union in the negotiations was
mobilization of the members,
demonstrating to Viacom that WBZ
AFTRAns will take action if neces-
sary to achieve a fair contract. 

AFTRA Settles Two WBZ Contracts
Company Avoids Picketing by Increasing Final Offer 

N
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all PSCs and make whole any
employee who has suffered a finan-
cial loss under any of the invalid
provisions going back almost two
years (see sidebar on right).

Additionally, the Arbitrator
ordered the Company to provide a
notice of the AFTRA contract mini-
mums to all prospective employees.
As we go to press, AFTRA has
requested payroll records from the
Company to determine the amount
to which each member is entitled
under the award.

AFTRA Wins
Important Award

Continued from front cover
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Unfortunately, the Company carried that
attitude into negotiations and proposed sweep-
ing changes to our station contracts. After
months of fending off regressive proposals
(including a proposal to change the weekend
to two non-consecutive days) the Company
issued a final proposal. Members at the station
unanimously rejected the final offer and
appealed to the Company to continue the bar-
gaining process. After a single session with a
federal mediator, the Company declared
impasse and implemented their final offer.
Members embarked on a contract campaign
culminating in a protest with all members
wearing dark clothing on-air for a day.  AFTRA
took out an ad in the Hartford Courant the
same day to inform the public of the
Company’s position. When the Company retal-
iated by disciplining several employees, AFTRA
filed charges at the National Labor Relations
Board. After a lengthy investigation, the Board
found evidence that the Company had com-
mitted numerous violations of labor law and
issued a multiple-count complaint against
Meredith. The allegations in the Labor Board
complaint included the failure to bargain in
good faith with AFTRA; interfering with,
restraining and coercing employees in the
exercise of their labor rights; and discrimina-
tion in regards to terms and conditions of
employment.

Just prior to the scheduled start of the Labor
Board trial, attorneys for Meredith contacted
AFTRA to discuss settlement. After some dia-
logue, the parties were able to come to a mutu-
ally agreeable resolution of all outstanding
issues. The settlement agreement provides for a
new three-year contract and requires the
Company to expunge disciplinary notices issued
to three members for participation in the dress-
in-black on-air day, and make whole two other
employees. Members at the station overwhelm-
ingly approved the settlement in a secret ballot
vote, bringing the long and difficult process to a
satisfactory conclusion.

In what may be a related story, the
Meredith Board of Directors fired Kevin
O’Brien, the head of its Broadcasting Group.
The Meredith Board took the unusual step of
issuing a public statement announcing the
reason for the termination. In a press state-
ment issued October 28th, Meredith
announced: “Mr. O’Brien’s employment was
terminated by the Meredith Board of Directors
for violations of Meredith’s Equal Employment
Opportunity policies.” Meredith declined to
further elaborate on the dismissal, other than
to say it did not involve financial matters.p
Two weeks later Meredith’s lawyers initiated
the settlement discussions with AFTRA. 

WFSB-TV has 
a New Contract

Meredith Settles on Eve of Labor Board Trial

AFTRA has been locked in a struggle with the Meredith Corporation for nearly two years

for a fair contract for our members working at WFSB-TV in Hartford. AFTRA’s relation-

ship with the Company had been relatively good, negotiating two contracts with

Meredith after they purchased the station in 1997. The relationship changed dramatical-

ly, however, after the Company brought in a new President of its Broadcast Group. In one

of his first meetings with employees at the station, Kevin O’Brien told employees that he

would “squash the unions like a bug” if they did not agree to the changes he demanded.

O’Brien fired the General Managers and News Directors at virtually all Meredith’s thir-

teen stations and brought in a new crop of managers.

The award mandates the following 
provisions must be taken out of all PSCs:

t The addition of photographer duties 

t Required payments to the Company by a 
terminated employee

t Definition of cause for termination that
includes termination due to the elimination of
a new program

t Unpaid suspensions

t Payment of attorney’s fees and costs by an
employee

t Waiver of judicial enforcement of statutory
rights

t Non-compete provision in violation 
of Maine state law

t Provision allowing the Company to freeze
employee’s salaries if they institute a 
Company-wide wage freeze

t Calculation of overtime on a quarterly or 
annual instead of weekly basis.

Calling All Candidates...
This year, the Screen Actors Guild
Boston Branch will hold elections
for the following Officer and
Council positions:

President
3 year term. Expires September 25, 2008

National Board Member
3 year term. Expires September 25, 2008

1st Vice President
3 year term. Expires September 25, 2008

2nd Vice President
3 year term. Expires September 25, 2008

Secretary
3 year term. Expires September 25, 2008

10 Council Members at Large
3 year term. Expires September 25, 2008

Those members elected as President, 1st
Vice President, 2nd Vice President, Secretary,
and Council Members in some cases will also
be elected as Alternate National Directors
who may be called upon to serve at National
Board Meetings when the National Board
member from Boston is unavailable to attend.

If you are interested in running for any of
these positions representing the Boston Branch
and wish to be considered by the Nominating
Committee, please submit a letter of interest indi-
cating the office sought to the Boston
Nominating Committee c/o Dona Sommers,
535 Boylston St., Boston, MA 02116 no later
than 6, May, 2005. The Nominating
Committee will then meet in May to determine
appropriate nominees for each position open
for election in the 2005 Boston Branch
Elections.

Interested members may also run by inde-
pendent petition and may obtain petition forms
on or after 22, June, 2005 by contacting
Dona Sommers at (800) SAG-0767 or 
(617) 262-8001. Petitions must be signed by
no fewer than 15 qualified members in good
standing and returned to the Boston Branch
Office no later than 22, July, 2005.

If you are interested in running for any of
the above-mentioned positions, please contact
Dona Sommers at (800) SAG-0767 or 
(617) 262-8001, or by email at
dsommers@aftra.com for complete 
election eligibility and schedule information.

Summary of Eligibility
Requirements
• Must be at least 18 years old

• Must be an active member of SAG in good
standing for 2 years, and a member in good
standing of the Boston Branch for at least 
1 year immediately preceding the date 
of nomination

• Must meet all other requirements as defined by
SAG Constitution and By-Laws and Branch Rules
of Procedure

• Must be paid-up; currently within 45 days from
the beginning of the dues period, as reflected in
the following schedule:

Period Ending: Must be Paid by:

05/01/05–
11/01/05 06/14/05 

(or date of nomination,
whichever comes first)

11/01/04–
05/01/05 12/15/04

05/01/04–
11/01/04 06/14/04

11/01/03–
05/01/04 12/15/03

AFTRA-legal FIN.05  4/14/04  1:09 AM  Page 7



A C T O R S C O R N E R

AFTRA/SAG
535 Boylston Street
Boston, MA 02115

Todd Poudrier has been keeping very busy working on independents, shorts, and student films. The long

list begins with his performance as a drunk in The Braggart (CineKing Studios, Domenic Ruta, Prod.; David

Andalman, Sig.); the role of Sammy in So Long Unhappy Times (Southpaw Pictures, Elisabeth Berry, Prod.;

Jacob Provencher, Sig.); Gregory in Opera (Emerson Masters Thesis – Derek Agnew, Prod. & Sig.); Phil in

Plastic Migration (NYU 2nd Year Graduate Thesis—Andrew MacLean, Prod.; Rob Meyer, Sig.); the unpro-

nounceable and almost unspellable role of Uhtizkituh Tazkat in Saphron & the Hydra (Studio Neo Kurubii

Kun, Lei Xiong, Prod.; Colby Peterson, Sig.); the role of Colin in The Cost of Freedom (Michael Murray, Dir.;

Kevin Bergeran, Sig.)and finally, Todd played a man in Vampire (Chadom Films, Nicole Tierma, Prod.;

William Raskopf, Sig.)—I think Todd needs a break!  Duncan Putney has been active as well—you may

have caught him in his bathrobe and drinking coffee for a station promo for Channel 5 News (WCVB-TV,

Sig.), and he was a hard-working executive for a corporate video for EMC (Jeff Bowser Productions, Sig.).

Back to the Independent Film front—Mick Hoegen co-starred as Harry (owner of Harry’s Pit Stop Café) in

Mirror Mirror (Karen McCann, Prod.; Rock Productions, Sig.) And the lovely Sarah Newhouse was fea-

tured as Mary Stewart in John Stimpson’s feature The Legend of Lucy Keyes (Moody Street Pictures, Prod.;

Legend Films, LLC, Sig.). J. T. Turner served as the Descriptive Video Narrator for the feature film Raising

Helen, and for the American Experience special on Malcolm X (Rees Jenkins, Sheilarae Lau, Dir; WGBH,

Sig.). Also working on the American Experience series was Alan Francis, who played John Adams’ Valet in

the John and Abigail Adams Project (WGBH, Sig.); he also appeared as a Police Officer in Tanner on Tanner

(Axium Hollywood, Prod. & Sig.), directed by the one and only Robert Altman; an audio/video installer in no

less than 3 Tweeter Commercials (Red Tree Productions, Prod.; McCarthy, Mambro & Bertino, Sig.); the

Father in the NYU Thesis Film, Routine (Aimee Gillette, Prod.; Victoria Yoffie, Dir. & Sig.); and finally a

Chorister in the Walgreen’s Commercial “Snowglobe” (Downtown Partners Chicago, Prod. & Sig.) Nik

Carter checks in with his usual flood of voice-over work. Here goes—for commercial work, Nik can be

heard on 2 radio spots for Verizon/Red Sox (Soundtrack, Prod.; Hill Holliday, Sig.); an Arby’s demo

(Soundtrack, Prod.; Hill Holliday, Sig.); Roche Brother’s radio (Soundtrack, Prod. & Sig.); several New

England Acura TV and radio spots (Soundtrack, Prod. & Sig.); First Tennessee Bank TV and radio spots (Edo

Pat, Prod.; Aardvark Entertainment, Sig.); Pizzeria Uno radio (Soundtrack, Sig.); and Foxwoods radio (Soundtrack, Sig.). And that’s not all! Nik also

worked on a whole bunch of industrials—he can be heard in in-store promos for video games like Backyard Sports and Sid Meirs Pirates at Walmart

(Impactdesign, Prod.; Handsome Brothers Sig.); an Atari in-store promo (Greg Roman, Prod.; McCarthy Mambro & Bertino, Sig.); an Atari/Xbox industri-

al (Impact Design, Prod.; Handsome Brothers, Sig.); and several industrials for Verizon (EMI, Prod.; Soundtrack, Sig.). Wow, Nik! Keep up the good

work! Kacie Turner has been busy in the commercial world, having played a Gardening Woman in a spot for CDPHP Healthcare (Element Productions,

Prod.; Cronin & Co., Sig.); and a Mom making Christmas cards in the “Perfect” Campaign for Walgreen’s Drugstore (Oil Factory Inc., Prod.; Downtown

Partners Chicago, Sig.) And yes, that is our own Roy Souza you have seen as the Store Manager in the Shaw’s Supermarket commercial (Konk

Productions, Prod.; Duncan & Associates, Sig.), where Patricia Heaton finds out why “Everybody Loves Roy”! Maureen Keiller did a voiceover for

Toyota (Jerry Izzo, Dir.; TCAA, Sig.), and Donal Thomas Magrane II was featured as Larry in the “Larry’s Sicko Amusement

Park” commercial for Atari Games Rollercoaster Tycoon 3 (McCarthy Mambro & Bertino, Prod. & Sig.). Moira Driscoll

appeared on the small screen as Sally Moore in an episode of Law & Order: Criminal Intent (Universal Television, Prod.;

Rick Wallace, Dir.); no word on who the character is, but hopefully Moira wasn’t the victim (then we might see her again

on the show)! And finally, the Fever Pitch crowd! The feature created a lot of work for our members, and some were even

cast as principals! Bobby Curcuro was seen at Fenway Park as “The Loiterer” in Fever Pitch (Twentieth Century Fox,

Prod.); and Maureen Keiller played Viv Belnap, one of the talkative fans (along with local members Melinda Lopez

and Scott Severance) in this remake directed by Bobby and Peter Farrelly. After the big Red Sox World Series win, this

is one film many of us will be anxious to see!  Keep your submissions coming—spring is here, and hopefully it will bring even

more great news from our members!

Well, we survived another
cold and snowy winter and it
didn’t keep our active mem-
bership from finding work!
First off, the lovely and talent-
ed Mary Ellen Pedulla
has retired from Actors
Corner duty, and I would like
to thank her for her years of
commitment to the
AFTRA/SAG newsletter and
to our membership—you are
an act that is hard to follow!
For this quarter, I’m being put
to work putting together my
first edition of the Actors
Corner. While I’m happy that
so many of our members are
finding employment, I’m not
looking forward to typing it
all (anyone with great typing
skills need a great non-paying
job?)—well, here goes...

By Bill Mootos
Boston SAG 

Council President
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